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Protection Racket

Like love itself, condoms are uniquely per-
sanal. But product selection has evolved far
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e!dra?thin. The latest condoms provide tech-  Special feature: Heat-act- Special feature: Nautilus-  Special feature: Hundreds
nical innovation a‘r!d‘ lots of opportunities for  vated dose of the anesthet-  shell shape, designed by of raised studs increase
product differentiation. Though the venera-  ic benzocaine is employed AVK. Reddy, dubbed the ~ excitement.

ble Trojan still commands almost 70 percent  to reduce sensation and “|ponardo of condoms” by ~ Worldwide sales:

of the LL.S. market, worldwide the $750 mil-  thus prolong intercourse. the New York Times. $3.5 million

lion prophylactic business is extremely com-  Worldwide sales: Worldwide sales: Popular in: India,

petitive. Brand preferences say alot abouta  §10 million $75 million where it's marketed

nation's tastes—but we'll leave that last bit  Popular in: The United Popular in: Germany. Rated  under the brand

of interpretation entirely to you. Kingdom. Outsells all other No. 1in the German edition ~ name KamaSutra.
— MATTHEW MAIER Durex condoms by Stol. of Men's Health.
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Give Your Computer the Finger

Special feature: Enlarged
head and ribbed shaft are in-

tended to “provide extra sen-

sation for a woman's most
sensitive area.”
Worldwide sales:

$10 million

Popular in: The United
States, particularly with
women ages 18 to 35.
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